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1. Them, not you. It all starts here. What’s important to the people you’re
serving?

2. Helping first. Once you know what’s important to the people you’re
helping, find a way to give it to them. Free. No strings attached. Build
goodwill, and watch the dividends come in.

3. Education first. HubSpot is one of the most successful content
marketing machines on the planet. And what’s their strategy? Educating
and providing as much value for free up front as possible. I’ve used the free
version of their software for years and have never paid them a dime, but
I’m mentioning them in a positive light now. That’s exactly what you want
from your audience.

4. Relationships. Rather than seeking to make a quick dollar from your
audience, mindful marketing is about building trust long-term.

5. If it feels icky, don’t do it. Credit to website designer Pauline Wiles for
this simple-to-understand rule of thumb (credit to Pauline for #6 below, too
- paulinewiles.com). We can often find ourselves sliding into marketing
tactics that feel wrong, but we do them anyway because it feels necessary.
Ask yourself if it really does feel necessary.

6. Don’t manipulate. It’s exceedingly common in the marketing world to
rely on “fear of missing out,” false scarcity, deadlines, or misleading
promises. While there’s nothing wrong with having honest deadlines or
participation caps for your products or services, notice whether any of the
tactics you’re engaging in feel manipulative or deceptive.

https://www.hubspot.com/
https://www.paulinewiles.com/articles/what-is-mindful-marketing


mindfulnessbox.com

7. We’re all human. There’s nothing worse than corporate jargon. “We here at
CompoTech Solutions deliver enterprise solutions for discerning CMOs.” Ugh.
That’s why the marketing that often resonates most with us uses language
that reminds us there’s someone real on the other end. 

8. Values are important. Your customers care about stuff. So should you.
Mindful marketing gives your customers a chance to feel like they’re doing
good for the world, even if all they’re doing is informing themselves by
reading your content. That’s why programs like TOMS “⅓ of profits for
grassroots good” are invaluable to brands. Values are also about being true
to your own values with the services you offer, the products you create, and
the messaging you put out there.

9. Awareness and context are key. Have you ever seen the terrible PR that
rains down on companies that are perceived to be capitalizing on unfortunate
news events, or simply post something tone-deaf on social media? Knowing
how your messaging will be received requires putting yourself in your
readers’ shoes, and also understanding the context of the platform you’re on.
LinkedIn messaging is entirely different from TikTok.

10. Permission marketing is foundational. Permission marketing is a concept
coined by Seth Godin. Simply explained, it’s the opposite of spam. Rather
than blasting out unsolicited communication, with permission marketing, you
reach out only when customers have asked you to. Often used in the context
of an email list, permission marketing means you ensure customers have
opted into communication with you. Often, it means giving them options to
choose what kind of communication they’d like to receive.


